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Founding and Concept:

e [tsu was founded by Julian Metcalfe in
1997. Julian Metcalfe is also known for co-
founding the popular sandwich shop chain,
Pret a Manger.

e The concept behind Itsu is to provide
customers with a range of healthy and
fresh Asian-inspired dishes that are
convenient for on-the-go consumption.
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Grab-and-Go Concept:

e [tsu follows a grab-and-go concept, making
it suitable for busy individuals who want a
quick and healthy meal.

e The restaurants typically have a self-
service setup, allowing customers to select
their desired items from a display or
counter.

Design and Ambiance:
e [tsu locations often feature a modern and

clean design, with a focus on creating a
welcoming atmosphere for customers.

e The ambiance is generally casual and
designed for a quick dining experience.
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Aleksandra Czekala

Client Brief Agreement

DMC3004 Client Brief Agreement

Client Name: itsu

Project Name: Social Media Campaign

| Agreed Measurable Outcomes : (should include numbers!)

Video views: 40,000+
Video likes: 1,200+

Team Name: Aleksandra Czekala — Project Director
Team Roles Bianca Dragomir — Copywriter
Aleksandra Spinkowska — Creative Director

Notes on Tone of Praject and Style:

Client's Desired Goals:

Increase content reach and engagement by 50% (if posting to our channels)
Appeal more to the 18-24 year old market

Make ‘health’ a primary focus within our restaurant and grocery content
Determine exciting new ways to showcase our grocery range (beyond just recipes)
Place a greater focus on ‘entertainment’ as a content pillar

Target Audience:

We like filming videos on an iPhone with a great camera as we feel that these videos feel
more organic and fit better into people’s feeds.

Any food from restaurants must look beautiful and not messy — when you are attending
shoots, please ask the team members to fill the pots up more than usual and to add extra
veg to make it appear nicer.

Any food featured in recipes should be neat and well-presented on a beautiful dish.

Include itsu fonts and colours in text that appears in videos.

Age fdemographic: 18-24 year olds
Location or gender or other target group(s); N/A but our followers are 75% female — it
would be great to attract more men and work towards a 50%:40% ratio female to men.

Signed by:

Sasha Vekaria — Food Innovation & Social Media Manager

Start and ends dates:

30.10.2023 — 26.01.2025

Project Objectives:

1. Creative Content Production: Produce engaging and visually appealing short
videos [15-30 seconds each) that capture the essence and Itsu's excitement of
London Fashion Week.

2. Promoting Healthy Lifestyle with itsu: Seamlessly integrating itsu products into the
videos, showcasing how itsu aligns with a healthy and active lifestyle. Conveying
the message that itsu offers convenient, nutritious, and delicious options for
individuals leading a healthy life.

3. Audience Engagement: Encouraging likes, comments, and shares to foster
interaction and engagement with the audience.

4. Brand Awareness and Partnership: Increasing itsu's brand visibility and recognition
among the target audience. Foster a positive association between itsu and a
healthy lifestyle.

5. Content Consistency: Maintaining a consistent visual style, tone, and branding
throughout all three videos to create a cohesive narrative.

Deliverables:

Three videos meant for Tiktok and/or Instagram
10-25 seconds long




Conceptualisation and Delivery

First Video:

. Opening (0:00-0:03)
. s Visuals: Open with a medium shot introducing all characters one by one.
Healthy Lifestyle
s Action: Character enters the frame preparing for jogging.
. Quick Shots (0:09-0:21)

* Visuals: A variety of guick shots showing characters running and competing to get to
Itsu.

+  Action: Characters running.

. Medium and Wide Shots (0:21-0:23)

e Based on our brief, our client wanted us to focus on promoting

s Visuals: Characters arriving at Itsu.

a healthy lifestyle and increase their male audience *  Action: Characters running inside one by one.
. Close-up Shot (0:24-0:25)
engagement' s Visuals: Focus on Itu’s food.

s Action: Characters getting their food off the counter.

. Reaction Shot (0:25-0:20)

4 OUI’ Video Showcases 3 male friends jogging, Competing to get » Visuals: Cut back to a wide shot capturing all the characters’ full reaction.

s Action: Characters enjoy the food.
to Itsu. v
. Closing (0:30-0:32)
* Show Itsu’s logo and tagline with a focus on health.

e |t shows a healthy way to get to Itsu and enjoy healthy food.

e The competition among the friends adds an element of fun and

challenge to the video, which can be appealing to a male
audience that often enjoys friendly competition.

Aleksandra Czekala



Video

!

~Joinusona journéy
to a healthier lifestyle
with itsu!

Aleksandra Czekala



Behind the Scenes

Aleksandra Czekala



Second Video:

Fashion

o After speaking with our client, they expressed that they would
love to connect Itsu with fashion.

e Our video idea was to take inspiration from London Fashion
Week while also keeping on with the trends on TikTok. We
decided to create a video on “different ways to wear an ltsu

»

bag”.
e The video is entertaining with an emphasis on Itsu while also

being relatable and appealing to the age demographic
mentioned in our brief.

Aleksandra Czekala

Script/Storyboard

Fashion

1. Opening (0:00-0:05)

= Action: Character knocks on screen, gets close to the camera, takes off glasses then
back into original position and puts glasses back on.

2. Wide Shot (0:05-0:18}

* Action: Characters is close to the camera then goes into position. Begins a series of|
180 degrees spins changing outfits. At the final spin, character is back in the original
outfit and mowves closer to the camera.

3. Final Shot (0:18-0:20)

s Visuals: Close up of character.

o Action: Character knocking on the camera and taking off her glasses.




Conceptualisation and Delivery
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Miro Board Inspiration

LFW inspired by
itsu foods =

S
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Conceptualisation and Delivery

Behind the Scenes
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Third Video:

TikTok Challenge

e In the client brief, the Itsu team expressed how they would like
us to find exciting new ways to showcase their grocery range.

e We took inspiration from a viral challenge going around TikTok
of users bringing in their favourite snacks during a night in.

e The video's main focus is Itu’s grocery line with many close ups
of a variety of items.

Aleksandra Czekala

Conceptualisation and Delivery

Script/Storyboard

TikTok Challenge

Opening (0:00-0:02)

» Visuals: Open with a medium shot introducing all characters.

+ Action: Characters are very excited, shaking the bags towards the camera.
Favourite Drink (0:02-0:04)

«  Visuals: High close up of the drinks then medium shot of characters saluting with the
drinks,

+ Action: Characters saluting with the drinks.
Favourite Snack (0:04-0:08)
« Visuals: Close up of snacks, followed by a close up of the “match”.

« Action: Characters putting the snacks on the table then showing that one of their
favourite snacks is a match.

Favourite Main (0:08-0:15)

« Visuals: Close up of food then moving shots of characters eating. End with close up
of hot bun being open.

Action: Characters placing the food on the table then eating it. Character opening
the bun close to the camera,

Dessert (0:16-0:20)

+  Visuals: Medium shot of caramel buns. Followed by close up of character opening a
bun.

+ Action: Characters enjoying the food.
Closing (0:20-0:23)

+  Visuals: Fast, moving shot of all Itu’s grocery line.



Video
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Response to Client Brief

Overview of Client Brief and Actions

Increase content reach and engagement

As this was a TikTok project, our team did extensive research into the social media

trends going around at the moment. Based on our findings, we chose video ideas that
would most likely go viral and therefore increase the brand’s visibility and

engagement.

Appeal more the 18-24 years old market

@
I i S U Our videos feature scenarios and activities that are highly relatable to young adults.
Moreover they effectively appeal to the 18-24 years old demographic by aligning

eat beautiful with their interests, values, and lifestyle choices, while also utilizing the visual and
interactive nature of the platform.

Bianca Dragomir



Response to Client Brief

Overview of Client Brief and Actions

Make health a primary focus

Our first video has a clear emphasis on living a healthy lifestyle. It pushes viewers to
opt for jogging instead of driving or using public transport as it brings more benefits
to their body. By showing users a healthy way to get to Itsu, it also puts an emphasis

on how healthy is Itsu as a brand.

Determine exciting ways to showcase their grocery range

o
I l S U Our grocery line video depicts real-life usage of Itsu's grocery products. It shows how
individuals can incorporate Itsu's snacks into their daily lives and enjoy them during a

eat beautiful common activity - a night in with friends. This relatability demonstrates the
practicality and versatility of Itsu's grocery range.

Bianca Dragomir



Response to Client Brief

Overview of Client Brief and Actions

Place a greater focus on ‘entertainment’

All of our videos have a fun, “not so serious” aesthetic with the editing style matching
it. These kind of videos tend to go viral for brands, especially with the younger
demographic, because they are relatable and showcase the brand in a new and fun
light.

Attract more male audiences

o
I l S U Our health focused video encompasses just that. The social aspect can resonate with
males who may want to spend quality time with their friends while also focusing on

eat beautiful health and fitness. Competition is appealing to the male audience and the video can
inspire individuals to create their own and tag ltsu.

Bianca Dragomir
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Call Sheets

Call sheets were a helpful communication tool, helping the production team stay organized and on the same page during the

shoot. It helped streamline the shooting process, saving time and reducing confusion on set.

icall Sheet
301142023

Itsu

TikTok Challenge

iCall Sheet
18/01/2024

call Time: 14:00

ITsu

Fashion Week Video

Heaith & Safety

Project Management

call Time: 15:00

Cloudy
16:43 sunset

:30 15 G

Production Requirements.

Equipment: Iotons 14 pro; Sposight
Bushou: Aléiandna Crokala
Paking A

Fiolwaze form sigoed By faleni
Location Releass form Bgred by chnt.

Health & Safety

Production Requirements

Call Sheet
20/01/2024
Tsu HEALTHY LIFESTYLE
dthe Cloudy
Temg:
call Time: 11:00 Suwise: | 10 dogrens
Mty
Digector: Aeisandea Caebala Mumier Emad
Produce: Alskyandes
Camara: Spkkayea
Soamnd: Eianeca Dragemis
:-numlnql'l
Contact:

Locaton il ko dsgred
Revease forms sgred

Production Requirements

Wrap Time: - 1030

Police and Hospital Locations and details ICE

Cquipment: iphons 14 pro; iripod ouits
Rushos: Aiwicinccrn Speicwiin
Paiking &

Erpuipmant: iahen 14 pvo; g
Rushes: Alpizandrs Caskals
Parking NI

Location 1 jrepeat nciuding vl keading and unioading time for mulipie locations)

Alpsandra Crokala's house

No parking neaded.

Bianca Dragomir

Wrap Time: = 1530

Police and Hospital Lacations and details ICE

Tims 1000
1100 Brel crew, 3f ep camena and Bipod F

1130 Shoot &l Me wdeo Wrap Time: « 1500
1250 Cinsing shots

1300 Wiap

1310 Lunch

00 Grew lsane

Palice and Hospital Locations and detalls ICE

Location 1 {repeat nciuging rarve! inacng and wnioacing 1 fr Mumiple locations)

Regant's Place, 15.20 Hampstead Rd. London
NWT A - TS

Tel: OFFOGGT4902

Parking Details: NA

Location 1 repeat inciuding travel iading and unicading ime for multighs locasons)

Ragent’s Place. 15-20 Hampstesd Rd., Lamdon

AT 3UA - ITEL
Tol: O7TOESH049F
Parking Detalis: NiA




Scripts

Scripts are essential during shooting because they serve as the foundation for the entire production. They outline the dialogue,

actions, and scene descriptions, helping the director and crew maintain consistency in performances, visuals, and storytelling.

Without a script, it's challenging to ensure that everyone involved in the production is aligned on the creative vision, resulting in

a more chaotic and less cohesive filming process.

Script/Storyboard

. Opening |0:00-0:09)

+  Visuals: Open with a medium shot introducing all characters one by one.

«  Action: Character enters the frame preparing for jogging.

. Quick Shots (0:09-0:21]

= Visuals: & variety of quick shots showing characters running and competing to get to

Itzu,

+  Action: Characters running.

. Medivm and Wide Shots [0:21-0:23)

#  Visuals: Characters arriving at Itsu.

«  Action: Characters running inside one by one,

. Close-up Shot [(:24-0:25)

+  Visuals: Focus on 1tu's food.

= Action: Characters getting their food off the counter.

. Reaction Shot (0:25-0:30)

Bianca Dragomir

#  Visuals: Cut back to a wide shot capturing all the characters’ full reaction.
«  Action: Characters enjoy the food,

Closing (:30-0:32)
= Show Itsu's logo and tagline with a focus on health,

Script/Storyboard

Fashion

1. Opening [0:00-0:05)

+  Action: Character knocks on screen, gets close to the camera, takes off glasses then

back into original position and puts glasses back on.

2. Wide Shot {0:05-0:18)

Action: Characters is close to the camera then goes into position. Begins a series of|
180 degrees spins changing outfits, At the final spin, character is back in the original
outfit and moves closer to the camera.

3. Final Shot (0:18-0:20)
s Visuals: Close up of character.

+  Action: Character knocking on the camera and taking off her glasses,

Seript/Storyboard

TikTok Challenge

«  Opening (0:00-0:02)

= Visuals: Open with a medium shot introducing all characters.

« Action: Characters are very excited, shaking the bags towards the camera.

*  Favourite Drink (0:02-0:04)

«  Visuals: High close up of the drinks then medium shot of characters saluting with the
drinks.

+  Action: Characters saluting with the drinks.

+  Favourite Snack (0:04-0:08)

+  Visuals: Close up of snacks, followed by a close up of the *match®.

*  Action: Characters putting the snacks on the table then showing that one of their
favourite snacks is a match,

*+  Favourite Main (0:08-0:16)

#  Visuals: Close up of food then moving shots of characters eating. End with close up
of hot bun being open.

+  Action: Characters placing the food on the table then eating it. Character opening
the bun close to the camera.

o Dessert (0:16-0:20]

+  Visuals: Medium shot of caramel buns. Followed by close up of character opening a
b,

s Action: Characters enjoying the food.

+  Closing (0:20-0:23)

+  Visuals: Fast, moving shot of all Itu’s grocery line.

Project Management



Project Management

Release Forms

Release forms protect you from potential legal issues related to privacy and intellectual property rights, ensuring you have the

necessary permissions to use the content you've captured.

Middlesex Middlesex Middlesex
University University University
London London London

Interview Consent Form

Interview Consent Form

Levoo . METCIn Gretkowskl. ..o, JVe Middiesex University (hereinafier
referred to as “the University™) permission to record my image andior voice and grant the
University all rights to use these sound, still, or moving Images in any medium for
educational, promotional, advertising or other purposes that support the mission of the
University. | agree that all rights to the sound, still or moving images belong to the
University.

Signature .........}
Date 20.01.2024
Phone +44 7809 123154

Email marcin. gretkovvski@gmail.com

Bianca Dragomir

Interview Consent Form

Wojclech  Szymanskl..........oooooiiiiiiiinann give  Middlesex  University
(hereinafter referred to as “the University”) permission to record my image andior voice
and grant the University all rights to use these sound, slill, or moving images in any
medium for educational, promotional, advertising or other purposes that support the
mission of the University. | agree that all rights to the sound, still or moving images belong
1o the University.

Signature ...
Date 20.01.2024
Phone +44 7732 423665

Email szwoltek 1997 @gmail.com

| S Patryk RUFAIZ.....coovinnninieninineny give Middlesex University (hereinafter
referred to as “the University™) permission to record my image andfor volce and grant the
University all rights to use these sound, still, or moving images in any medium for
educational, promotional, advertising or other purposes that support the mission of the
University. | agree that all rights to the sound, still or moving Images belong to the
University.

Date 20.01.2024

Fhone +44 7308 298898

Emall patryk.rurarz@gmail.com



Project Management

Trello

https://trello.com/invite/b/m609tQ79/ATTI7fb2729187cd83300d8f36bbc8a8e6d9BCFFD669/social-media-campaign

2 [ETrello Workspaces ~  Racent ~  Starred ~ Templates Creats

[ESiopVotpace Social Media Campaign 1 & Private W <7 Power.Ups ¥ Automation

Meetings DEADLINES Editing

. bt ||
1 Workspace settings 6th Movember PRESENTATION

v 2003 Promo ldeas (@ 5 Dec 2023 Thursday 30th of Movember: shoot 22nd of January - 28th of lanuary:
Workspace views = &1 for TikTak Challenge - Completed edit and fine tune the footage.

20th Movember ron—
o . ® m a4 igned Client Agreement
TN @1
Your boards . Q . 18th of January Shoot for the Fashion
Video - Completed

app project 14th Movember (tutorial) z .
; ] &z
T | -am - om

Sodial Media Campaign . e . 4 Add a card

sentaticn of WIP 5
. ° . FINAL SUBMISSION
Saturday 20th of January: shoot for
@ 2
Friday Bth of December - Face to face m ¢ m

16th of lanuary - Elevator
meeting for fashion video shoot.
- 8 Pitch/Rough Cuts . .@

080 ) S : 080 | ' rimis W

Foum e o s b 5 ¢

Sound/Audio

Eﬁqu:ﬁi

+ Addacard

Bianca Dragomir



Communication with
our client:

We mainly communicated through email and had a couple of meetings which
we recorded. Communication is very important in a project like this and in our

case we had some ups and downs that we will mention later in the
presentation.

Aleksandra Spinkowska



Aleksandra Czekala

18:01 &

< Odp: RE: Follow-Up Reque...

Dnia 26 pazdziernika 2023 10:29 Ollie Payne
<Ollie.Payne@itsu.com> napisat(a):

Hi Aleksandra,

Great to hear from you, hope life at Baker Street is
going well.

This all sounds very interesting.

I'd like to introduce you to Sasha and Jess who look
after social media at itsu.

They're in the middle of creating the social media
strateqgy for 2024 this week, but I'm sure they’ll be in
touch.

Thanks, Ollie

From: aleczekala@wp.pl <aleczekala@wp.pl>
Sent: Thursday, October 26, 2023 10:25 AM

R 1 e S S N S S e S oS

« &3 8]

Odpowiedz Przenies Oznacz

Emails

18:01 i

Hi Aleksandra, Great to hear from you, hope life at...

aleczekala@wp.pl
Do: Ollie.Payne, Jessica.Menezes i1 osoba...

Hi everyone,

It's great to hear from you, and thank you for your (
prompt and positive response.

I'm excited about the prospect of working with Sasha
and Jess, who handle social media at itsu. The fact
that they are actively involved in creating the social
media strategy for 2024 is very intriguing.

I'm really looking forward to hearing from you, and I'm
confident that your insights and expertise will be a
tremendous help to our project.

Thanks once again for making this connection, Ollie.
I'm genuinely excited about what lies ahead.

Best regards,

Aleksandra

« &3

Odpowiedz Przenies Oznacz

18:03 &y
< Odebrane

Re: Project Restart: Recording Dates,
Store Permission, and Warm Wishes

aleczekala@wp.pl

Hey Sasha and Jess, Wishing you both a fantastic st...

Sasha Vekaria 04 st

e

Do: Jessica.Menezes, mnie wiecej...
Hi Aleksandra,

Hope you had a good break over Christmas and
new years.

| don't recommend filming on weekends as our
stories are typically busiest then. It's best to film on
a weekday after 3pm.

| recommend shooting at Regent's Place as it's big
and spacious with lots of light.

Please can you confirm that you won't need any
staff to feature in the videos? | also need to know a
date (weekday) and time you'd like to film so | can
let the store know.

Thanks,
Sasha

Sent from Qutlook for i0OS

From: aleczekala@wp.pl <aleczekala@wp.pl>

Cants Thuredauw lamian:s A 20024 A48 nm

« &3 8] :

Odpowiedz Przenies Oznacz

Project Management

18:01 &y
< Odebrane

Pd: itsu uni meeting

Sasha Vekaria

Microsoft Teams meeti...

aleczekala@wp.pl 06.11.2023
Do: ac2046 wiecej...

Dnia 30 paZdziernika 2023 16:32 Sasha Vekaria <Sasha Vekaria@itsu.com>
napisai(a):

Microsoft Teams meeting

Join on yeur computer, mobile app or room device
Click here to join the meeting

Meeting ID: 340 217 665 279

Passcode: UEpygC

Download Teams | Join on the web

Learn more | Meeting options

« &3

Odpowiedz Przenies Oznacz




Aleksandra Spinkowska

18:01 &y
< Odebrane

catch up

Sasha Vekaria

Do: mnie, Jessica.Menezes wiece,j...

Microsoft Teams meeting

Join on your computer, mobile app or room device
Click here to join the meeting

Meeting ID: 322 963 088 316
Passcode: aBWewd

Download Teams | Join on the web

Learn more | Meeting options

« &3

Odpowiedz Przenies

Oznacz

Emails

18:01 &

¢ Re: Re: Request for a Me...

Dear Sasha and Jessica,

| hope this message finds you well. I'm reaching
out to request a meeting this week to discuss our
ongoing project. Your insights and expertise are
crucial, and | believe a meeting would greatly
benefit our progress.

In addition to our project discussion, | also have
some documents that require your signature,
which are essential for my university coursework.
I'd greatly appreciate your assistance in this
regard.

| hope we can coordinate a convenient time this

week to connect and delve into our project details.

Please let me know your availability, and | will do
my best to accommodate your schedule.

Thank you for your valuable support, and | look
forward to our meeting.

Best regards,
Aleksandra Czekala

« &3

Odpowiedz Przenies Oznacz

18:04 i

< Odp: Re: Quick Request....

Dnia 24 stycznia 2024 15:05 Sasha Vekaria
<Sasha.Vekaria@itsu.com> napisat(a):

Hey Aleksandra,

| think you planned your shoot with Jessica so can y
please follow up with her? If you went to Regent’s
Place to film then feel free to just turn up, after 3pm -
they are usually fine with this. However, if you require
staff we will need to make them aware.

Do you need staff for Saturday? | advise going as soon
as it opens or later in the afternoon around 4pm to
avoid disruption.

Thanks,

Sasha

From: aleczekala@wp.pl <aleczekala@wp.pl>
Date: Wednesday, 24 January 2024 at 11:09
To: Sasha Vekaria <Sasha.Vekaria@itsu.com>
Subject: Quick Request: Video Reshoot and

Saturdav Scene

o & u] ;

Odpowiedz Przenies Oznacz

Project Management




Challenges Encountered During the Project:

1. Divergent schedules and varied work modes among team members impeded the fluidity of collaborative efforts.

solution:
e Implemented a shared calendar system to synchronise team schedules.
e Established designated work hours for collaborative tasks to enhance coordination.

2. ltsu's reluctance to authorize filming before 3 pm, driven by sunlight limitations, resulted in a deficiency of natural light

during recording sessions.

solution:
e Negotiated with Itsu for a more flexible filming window, considering alternative lighting solutions.
e Invested in additional lighting equipment to mitigate the impact of restricted filming times

3. ltsu's prohibition on capturing staff members on film detracted from the authenticity of the video content.
solution:
e Collaborated with Itsu to develop a compromise. Ultimately, we decided to record within Itsu using real food, enhancing the

authenticity of our videos while respecting staff privacy.
e This approach not only adhered to Itsu's policies but also provided an immersive and genuine representation of our project.

Aleksandra Spinkowska

18:03 i
< Odebrane

Re: Project Restart: Recording Dates,
Store Permission, and Warm Wishes

aleczekala@wp.pl 04 sty
Hey Sasha and Jess, Wishing you both a fantastic st...

Sasha Vekaria 04 st

Do: Jessica.Menezes, mnie wiecej... S (

Hi Aleksandra,

Hope you had a good break over Christmas and
new years.

| don't recommend filming on weekends as our
stories are typically busiest then. It's best to film on
a weekday after 3pm.

| recommend shooting at Regent's Place as it's big
and spacious with lots of light.

Please can you confirm that you won't need any
staff to feature in the videos? | also need to know a
date (weekday) and time you'd like to film so | can
let the store know.

Thanks,
Sasha

Sent from Qutlook for i0OS

From: aleczekala@wp.pl <aleczekala@wp.pl>
Cant: Thiredau lanian:s A 3024 A48 nm

« &3

Odpowiedz Przenies




Challenges Encountered During the Project:

4. The consistent pressure exerted for weekly updates proved challenging, given the abundance of assignments and the limited
availability for weekly recording due to conflicting schedules.

solution:

e Owing to the irregular nature of our recording days and meetings, the consistent presentation of weekly updates became
challenging. This asymmetry in scheduling, compounded by the varying availability of team members, hindered our ability to
showcase progress consistently. In response, efforts were made to streamline our project timeline, aligning recording
sessions and meetings more cohesively to facilitate a more regular and structured presentation of our weekly updates.

5. Incomprehensible Communication, Chaotic Messages, Persistent Emailing Outside Working Hours.

solution:

e We engaged in discussions with fellow students who also grapple with the constant pressure stemming from unclear

communication and persistent emails beyond regular working hours. Along the way, we found support and understanding

from our peers, aiding us in deciphering the expectations conveyed through emails. This collaborative approach facilitated a
more coherent and effective communication strategy within our team.

Aleksandra Spinkowska

1M:31 %=
€« Odebrane
Today?

aleczekala@wp.pl
Hey Jess, Hope this finds you well! Got a bit of a spo...

Jessica Menezes 11:06

Do: mnie wigcej...

Hey Aleksandra,

Hope you're well too!

It may be a bit too short notice, but I'll email Regent's
Place to see if they're not too busy today. What time in
the afternoon would you like to film?

Sorry but | don't understand your second request; did
you mean you want to use one of our team members in
your videos? If it's that, then unfortunately that won't be
possible.

Thanks,

Jess

From: aleczekala@wp.pl <aleczekala@wp.pl>

- i a . am oA

« &3 3]
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Bonus Video

This is our first attempt at the fashion video which did not make the cut.
We tested the location and lightning and we understood that we need to

make changes to our outfits in order to make it more “Fashion Week”.

Aleksandra Spinkowska




\
—

OUTCOME

[tsu

eat beautiful

1.Procedures and Processes in Project Management:

o Demonstrated adeptness in project management by meticulously planning, organising, and executing tasks related to
content creation, marketing strategy, and collaboration with the ltsu team.

2.Effective Communication Skills:

o Implemented a communication strategy that effectively conveys ltsu's brand message through engaging short videos.
The content resonated with the target audience on platforms like Instagram and TikTok, showcasing a nuanced
understanding of effective media forms.

3.Comprehensive Project Management Skills:

o Successfully managed project resources, including time, staff coordination, and assets. This ensured the timely delivery
of high-quality content aligned with Itsu's brand values.

4.Project Lifecycle Expertise:

o Initiated and executed the Itsu project from conceptualisation to completion, showcasing a comprehensive
understanding of the project lifecycle. This involved ideation, planning, execution, and post-production, resulting in a

cohesive and impactful series of videos.



Inspiration and References

https://www.instagram.com/stevenwommack/reels/ - Editing

https://www.instagram.com/reel/C19Gp-uMhMQ/?utm source=ig_web copy_link - Fashion Video

https://www.instagram.com/p/C1CtJfXs 2R/ - Fashion Video

https://www.instagram.com/reel/C115114s8Dg/?igsh=MXRkOGoyaXNzbG9zZQ== - Fashion Video

https://www.tiktok.com/@jordanaconroy/video/7149612140377296134?lang=en - TikTok Challenge

Thompson, R., 2009. Grammar of the Shot. 2nd ed. Oxford: Focal Press. - Shooting

https://www.youtube.com/watch?v=iWQQgZh9EyE&t=223s - Shooting
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